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A B S T R A C T K E Y W O R D S 

this article attempts to systematize the available theoretical material in the 

field of functional styles of the English language. The author of the article 

considers that functional styles are language subsystems, each of which has its 

own specific features in lexicon and phraseology, in syntactic constructions, 

and sometimes in phonetics. Occurrence and existence of functional styles is 

caused by specific conditions of communication in different spheres of human 

activity. Each style represents a system of closely connected lexical, 

grammatical and phonetic means. The name functional style is very 

successful, because the specificity of each style follows from the features of 

language functions in this area of communication. Thus, for example, the 

publicistic style has its main function of influencing the will, consciousness 

and feelings of the listener or reader, while the scientific style - only the 

transmission of intellectual content. The functional styles are well studied, and 

the differences in their distinction concern only the style of fiction prose and 

the single newspaper style.            
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Introduction 

There are many views on how text should be classified according to its style and type. Here are some 

of them. В.A. Kukharenko distinguishes the following functional styles: scientific, official business, 

journalistic, newspaper, artistic. The scientific style, according to V.A. Kukharenko, is used in the 

professional communication [1]. The most characteristic features of this style are the abundance of 

terms referring to objects, phenomena or processes typical of any narrow sphere of the human activity. 

The scientific style is also characterized by high accuracy, ultimate clarity and logical coherence of 

speech. This is achieved mainly through the use of established phrases and cliches, which are 

repeatedly used in all texts of this style. Official business style is the style of official documents and 

business correspondence. V.A. Kukharenko considers this style the most conservative, as texts of this 

style are made according to a common template established for each text type. They also use many 

syntactic structures and words considered to be archaic and fixed as terms in texts. The structure of 

the text of a document is strictly regulated by the norms of its writing (such components as address, 
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signature, reasons for address, etc.). The texts of this style categorically prohibit the use of emotional, 

simple and evaluative vocabulary.  

The publicistic style is a style known for its pragmatic function, aimed at convincing the reader of 

something, its task is to influence the reader and form a certain opinion about the narrated subject, 

coinciding with the author's opinion. The text of this style clearly shows an active argumentation of 

his position in relation to the problem and a high degree of subjectivity, reflecting the personal feelings 

of the author and his emotions about the described problem. 

 Thus, it is possible to draw a conclusion that personal pronouns, direct references, emotional-

evaluation vocabulary, and syntactic constructions aimed at calling to action will be widely used in 

texts of the publicist style. Newspaper style is used in the texts of newspapers. But not all the texts 

published in the newspapers, according to Kukharenko, belong to the newspaper style. The author 

notes that the newspaper style refers only to those texts that can be found only in newspapers and 

cannot be found in other printed publications, such as magazines, booklets, posters, etc. The purpose 

of a newspaper text is to attract the reader's attention. Therefore various special graphic means are 

widely used, such as a special format of the title, non-standard arrangement of the text on the page, 

color selection, etc. In such texts, there are a large number of dates, names of their own, names of 

organizations and geographical names. The texts of newspaper articles are usually objective, 

impersonal and do not reflect the personal attitude of the author to the described event. Therefore, 

such texts are often anonymous and lack the author's personal evaluation. But, nevertheless, 

emotionality is present in such texts, and the position and attitude to the problem described in the 

article are clear. This is achieved through the use of emotional vocabulary and is clear from the topic 

of the article itself [1]. The language of the newspaper certainly has a certain specificity that 

distinguishes it from the language of fiction or scientific literature, from spoken speech. This is the 

result of a long selection of language expressive means that are the most appropriate for the social 

task that the newspaper performs as the main media. Expressive means of language and stylistic 

techniques are widely used in the fiction text. In other words, the use of stylistic means is a 

characteristic feature of the style of fiction. This does not mean, however, that stylistic means are not 

used in other functional styles.  

The English newspaper text is more characteristic of the original, spoken, individual, developed 

stylistic devices, which make the newspaper text expressive and appreciated. Unlike the English 

newspaper language, the Uzbek newspaper language contains traditional, linguistic and erased 

stylistic techniques in more sustainable expressions. One of the characteristic features of a newspaper 

article is the widespread use of neologisms. As is well known, neologisms are words and word 

combinations created for notions of political, scientific or general use, formed according to the word 

education models and laws in force in the language, or borrowed from other languages. The 

development of a language is largely conditioned by the development of its word formation system, 

changes in the existing ones, increasing or decreasing their productivity and many other factors of the 

word formation process [2]. The creation of new words is carried out, first of all, as a reflection in the 

language of the needs of the society in the expression of new concepts constantly arising from the 

development of science, technology, culture, social relations, etc. In English, examples of neologisms 

are the words that have appeared relatively recently: Half – life- период полураспада; tracer atom- 

меченый атом; advertology -наука о рекламе; ambush interview заранее не обусловленное 

интервью (например, вопросы, застающие интервьюируемого врасплох, неожиданное 
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интервью); televiewer- телезритель; bedrock audience - постоянная аудитория (зрителей, 

читателей, радиослушателей); combination head- общий заголовок; dutchman - короткая заметка 

(служащая для заполнения неиспользованной газетной полосы); geewhizz journalism - 

проф.сенсационная журналистика; penny press -бульварная пресса; spot news экстренное 

сообщение, новости “в последний час”.   In Uzbek newspaper language the examples of neologisms 

are the words that appeared after the country's independence: - social-political terms: vazir, vazirlik, 

devonxona, hokim, tuman, agrofirma, fermer, kirakash and others; - economic terms: diler, lizing, 

injenering bozor infrastrukturasi; - scientific and technological terms: internet, kompyuter, diskovod, 

skaner; akademik litsey, kollej, dastur.  

Obviously, such words are only perceived as neologisms until the concepts they express become 

familiar, after which they are firmly included in the vocabulary and are no longer perceived as new. 

It should be noted that neologisms tend to emerge from the existing language tradition, using the 

formation tools already available in the language. By its structure and method of formation, the 

neologisms in the language of newspapers are represented by several variants. The most characteristic 

ways of neologisms in the language of the English newspaper is the word formation, affixing, 

conversion, abbreviations, changing the meaning of words and borrowings from other languages. In 

the Uzbek newspaper text, neologisms are formed due to internal and external language factors. The 

internal factors of the language include expansion due to the meaning of a word and the use of 

derivation. External factors include borrowing. Each of them has its own characteristics, so they 

should be disassembled separately [3].  

 

References 

1. Kukharenko V.A. Practical course of stylistics of the English language. Moscow, 1986. P. 61–62. 

2. Cannon K.I. Word structure. Oxford: Oxford University Press, 1986. P. 236.  

3. Usmonova D.S. Rol' i osobennost' somaticheskikh frazeologizmov razlichnykh yazykov. // 

"Mirovaya nauka"№ 9 (30), 2019. [Electronic Resource]. URL: 

https://sciencej.com/domains_data/files/30/Usmonova3.pdf/ (date of access: 10.02.2020). 

4. МАМАТАЛИЕВА, Н. Х. (2018). МЕТОДЫ И МАТЕРИАЛЫ ДЛЯ ТОГО, ЧТОБЫ 

ПРЕПОДАВАТЬ ПРОЕКТИРОВАНИЕ ОФИЦИАЛЬНЫХ ДОКУМЕНТОВ. Развитие и 

актуальные вопросы современной науки, (2), 57-60. 

5. МАМАТАЛИЕВА, Н. Х., & МУХИДДИНОВА, С. Х. К. (2018). ПРОБЛЕМЫ В ОБУЧЕНИИ 

АНГЛИЙСКОГО ЯЗЫКА И НЕКОТОРЫЕ РЕШЕНИЯ. Наука среди нас, (4), 305-307 

6. Narmuratov, Z. R. (2020). SOME ENGLISH PROVERBS WITH THE CONCEPT SCIENCE 

AND THEIR UZBEK EQUIVALENTS. Theoretical & Applied Science, (4), 524-527. 

7. Narmuratov, Z. R. (2021). Proverb is as means of verbalization of concept. Актуальные научные 

исследования в современном мире, (7-1), 124-129. 

8. NARMURATOV, Z. R., & BOZOROVA, M. A. K. (2019). Translation problems of proverbs and 

sayings expressing senility and youth in english and uzbek languages. Наука среди нас, (5), 79-

85. 

9. Narmuratov, Z. R. (2023). EXPLORING THE LINGUISTIC AND CULTURAL RELEVANCE 

OF PHRASEOLOGICAL UNITS. Academic research in educational sciences, 4(3), 322-326. 



American Journal of Pedagogical and Educational Research 
Volume 19 December, 2023 

 

P a g e  | 126  www.americanjournal.org 
 

10. Нармуратов, З. (2023). FRAZEOLOGIK BIRLIKLAR LINGVOMADANIY BIRLIK 

SIFATIDA. Ижтимоий-гуманитар фанларнинг долзарб муаммолари/Актуальные проблемы 

социально-гуманитарных наук/Actual Problems of Humanities and Social Sciences., 3(8). 

11. BAKHRITDINOVICH, R. K. The Approach of Paremias in Parallel Corpora. JournalNX, 6(05), 

216-222. 

12. Ruziev, K. B. (2020). Proverbs and corpus linguistics. Актуальные проблемы гуманитарных и 

естественных наук, (6), 64-67. 

13. Ruziyev, K. (2021). Paremiological units and their differences. InterConf. 

14. Ruziyev, K. (2021). Etymology of the word and term paremia. InterConf. 

15. RUZIYEV, X. B., & SIDIKOVA, S. A. K. (2019). Translation problems of proverbs and some 

special tip for translating from english into uzbek. Наука среди нас, (5), 100-105. 

 

 


