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ABSTRACT

KEYWORDS

In the article, the concepts of digitization of the economy and digital
transformation of the economy are conceptually analyzed. The
interrelationship and interdependence of these definitions are
examined. The features of the digital transformation of the economy
were analyzed and its main advantages were highlighted. The role of
marketing in the digital transformation of the economy was studied.
In the conditions of digital transformation, the analysis of the main
factors of the marketing environment was carried out, and the factors
of the formation of a fundamentally new environment were
determined. Changes in marketing concepts used in the modern
economy are studied. In the context of the digital transformation of
the economy, new marketing concepts are proposed. Engagement
marketing, personalized marketing, retrospective marketing. As a
reaction to changes in the external environment and the economy as
awhole, a proportion of new concepts of marketing are implemented.
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digital transformation of
the economy, engagement
marketing, digital
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marketing.

Introduction

Digital transformation is one of the main trends of economic development in the modern world. The
changes to which all areas of human activity are subject are an objective response to the changed
conditions of the economy. The pandemic and the spread of COVID-19 have played a decisive role in
changing environmental conditions. Due to the transition of the main part of society's life to the online
mode, changes have occurred in people's minds, the fear of using digital platforms and online stores
has decreased, and the share of using electronic payments has increased. Digitization of the economy
is the current stage of scientific and technical development, which consists in introducing certain types
of innovations into real economic practice [1-4]. Any asset in use can be digitized. The existence of
digital analogues implies a lack of uniqueness and therefore a competitive advantage. The formation
of product value takes place in the intangible sphere. Information exchange and information itself act

as a commodity.
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The Main Part

The 21st century, which is experiencing the process of digitization, requires the introduction of a digital
environment into every social interaction. It would not be wrong to say that the digital economy, which
is equally interesting for all of us, is one step ahead of all industries in this period.

A prosperous life for every state and society is ensured, first of all, through a strong economy. And
digital business, its main driving force, is an area that needs more attention than ever [5-9]. In fact, it
is natural for this industry to flourish in any country where there are sufficient development
foundations for entrepreneurship. Moreover, in this regard, a feeling of confidence and interest arises
among the people. The result of the first steps taken in this regard in our country encourages further
development. To date, considerable work has been carried out in the field of economy, including
entrepreneurship, which is one of the main participating sectors of the digitization process.

So, what is the digital economy, that is, digital marketing, and how did it come about, what prospects
does humanity expect from it? As technology continues to grow and evolve, it's safe to assume that
digital marketing will follow suit. Digital marketing is the development of the digital economy, and
the digital economy is the main "driver" for the development of the countries of the world today.
Nowadays, almost all peoples of the world are directly or indirectly using digital technologies.
According to experts, this figure has increased rapidly in the next few years. The web has provided
endless opportunities for small and medium-sized businesses, including digital advertising, which has
become an important part of their overall advertising efforts [10-17]. Digital marketing is the
marketing of products or services using digital technologies, mainly on the Internet, including mobile
devices, advertising and any other digital medium.

The development of digital marketing since the 1990s and 2000s has changed the way brands and
businesses use technology for marketing. As digital platforms are increasingly incorporated into
marketing plans and daily life, and as people use digital devices instead of visiting physical stores,
digital marketing companies have proliferated.

In particular, we can witness the launch of similar Internet markets and digital services in our country,
including Express.uz, Zoodmall.uz, Yandex taxi.uz, My taxi.uz and others [14-19].

According to Forbes, the official advertising e-source, the focus on integrated global marketing will
increase, consumers will be able to connect between multiple content sources such as email on different
aspects of the same topic, companies will be able to share information and the use of in-depth analysis
will increase [20-24].

Currently, at the modern stage of digital economy development, Uzbekistan is characterized by the
period of its formation and high dynamics of development. Taking into account the current world
trends, the rapid use of ICT in all spheres of public life, as well as the general development of digital
technologies, will become the driving force of innovation for Uzbekistan and enable integration and
integration into the world economy. As in many countries, these scientific studies are relevant to our
republic. Studying and analyzing the specific aspects of the development of the digital economy in
Uzbekistan, as well as identifying the main problems of modern ICT implementation in enterprises
[25-27].

To succeed, tomorrow's digital marketing companies will need a workforce with the education and
skills to meet these future challenges and stay at the forefront of the industry.
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Digital marketing includes all marketing activities that use an electronic device or the internet.
Businesses use digital channels such as search engines, social media, email and other websites to
connect with current and prospective customers.

Conclusion

Digital marketing can help us reach a larger audience than traditional methods and target prospects
who are more likely to buy our product or service. In addition, it is often more cost-effective than
traditional advertising, allowing us to summarize the success daily and move it in the way we want.
In conclusion, we can say that the rapid growth of digitalization will bring about a huge change in
reality and positive results in the near future. In particular, the effect and change on the economy will
be significant, and this will create a unique positive outcome of the expected future. We need to support
this direction and be a direct participant in the process or some sense a catalyst for it.
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